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The Design Guidelines (DG) manual summarises the components of the 
FEAST visual identity.

As basic elements, the DG determine the design, construction guidelines 
as well as the use of fonts and color applications of the brand/project 
communication.

The DG must therefore be a „living“ tool and and used in all DEC applications.

The guidelines contained in this document are not intended to restrict 
creativity, but rather to be a guide that opens up new creative possibilities to 
communicate and adapt the content issues in a consistent way across the 
consortium.
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LOGO ORIGINAL

The FEAST logo consists of the lettering FEAST and the logo emblem. 
FEAST is written in capital letters in APEX Medium and positioned to the left of the emblem.  

The emblem itself is a representation of the three target group levels addressed by the project. 
Micro, Meso and Macro levels which are equally in focus and united here.

LOGO EMBLEM

LOGO
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PROTECTION AREA

x

x

x

The “x” value establishes the unit of measurement. 
A protection area has been established around the logo. This area should be 
free of graphic elements that interfere with the perception and reading of the 
brand. The construction of this area is determined by the “x” measure; whe-
never possible, it is preferable to maximize this space by separating the logo 
from the rest of the elements (texts and images).

x

x
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black and white

inverted version

LOGO VARIATIONS

gray scale

LOGO - VARIATIONS
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CASES OF INCORRECT USE

we do not alter the logo out of 
proportion

the logo’s color remains 
untouched

the logo remains free from 
decoration
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LOGO AND TITLE POSITIONING

Food systems that support transitions 
to healthy and sustainable diets

Food systems that support 
transitions to healthy and 
sustainable diets

Logotype widthLogotype width Emblem width

Logotype width Emblem widthEmblem width
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Apex New Medium complements the FEAST emblem as logo lettering and is an integral part of the 
FEAST logo. The typeface is not used further in communication.

LOGO TYPEFACE

Apex New Medium

Apex Medium
		  A B C D E F G H I J K L M N O P Q R S T U V W X Y Z a b c d e f g h i j k l m n o p q r s t u v w x y z  1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“? !) 

TYPOGRAPHIES

Calibri Regular, Italic, Bold

Calibri, Regular	
A B C D E F G H I J K L M N O  P Q R S T U V W X Y Z a b c d e f g h i j k l m n o p q r s t u v w x y z 1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“?!) 

Calibri, Italic	
A B C D E F G H I J K L M N O  P Q R S T U V W X Y Z a b c d e f g h i j k l m n o p q r s t u v w x y z 1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“?!) 

Calibri, Bold	
A B C D E F G H I J K L M N O  P Q R S T U V W X Y Z a b c d e f g h i j k l m n o p q r s t u v w x y z 1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“?!) 

Calibri is our sytem font for communication and corporate display to provide uniformity.

SYSTEM FONT
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The corporate typographic family is „Roboto“. It is used in three font styles. Roboto Regular is used 
for body text, Roboto Medium for headlines, subtitles  and highlighted text areas, and Roboto Bold for 
special emphasis. For use in all internal communication and external communication. This font was 
chosen for its modernity and good legibility.

DOWNLOAD Roboto: https://fonts.google.com/specimen/Roboto

Roboto came to the market in 2011. The Google in-house designer, Christian Robertson, made Roboto as a 
replacement for Droid from Android. It is a neo-grotesque font and features round racetrack-shaped letters 
and straight-sided capitals. Roboto allows letters to give more space, which raises the reader’s experience.

CORPORATE TYPOGRAPHY

Roboto Regular, Medium, Bold

 Roboto Regular		
A B C D E F G H I J K L M N O  P Q R S T U V W XYZ a b c d e f g h i j k l m n o p q r s t u v w x y z 1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“?!)

Roboto Medium		
A B C D E F G H I J K L M N O  P Q R S T U V W XYZ a b c d e f g h i j k l m n o p q r s t u v w x y z 1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“?!)

Roboto Bold		
A B C D E F G H I J K L M N O  P Q R S T U V W XYZ a b c d e f g h i j k l m n o p q r s t u v w x y z 1 2 3 4 5 6 7 8 9 0 @§%&(.,;„“?!)



11DESIGN GUIDELINES – FEAST

CORPORATE TYPOGRAPHY - EXAMPLES

TITLE GOES IN BOLD 

SUBTITLE GOES IN
MEDIUM - ALL CAPS

PARAGRAPH TEXT 
GOES IN REGULAR

SUBTITLE TEXT GOES IN HERE

Title & Headline text

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat.

TITLE GOES IN LIGHT Title & Headline text
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PRIMARY COLORS

SECONDARY COLORS

SEAWEED

100/41/75/59

0/58/44

#003a2c

CMYK

RGB

HEX

Supporting the communication for the three main 
themes FOOD, HEALTH & SUSTAINABILITY,  FEAST 
has two primary colors that are complementary to 
each other. 
The logo color is BEETROOT red which is supported 
by SEAWEED green, a dark green color.

The decision is based on the theory that colors are 
more effective and meaningful when combined 
with their complementary partner, and supports 
the concept of the idea behind the project itself.

The secondary colors are six shades of the two 
basic colors red and green and come from the 
large palette of cool and warm colours which are 
part of the visual identity. They are contrasting 
enough to the primary colours and should rather 
be used specifically for visual demarcations in 
communication.

COMPLEMENTARY COLOR

21/80/36/20
#ae4261

1/45/38/0
#f0a08c

7/18/100/0
#f3ca00

100/90/10/0
#243285

87/33/100/25
#266721

90/0/70/0
#00a36f

35/48/100/35
#855f00

CMYK
HEX

CMYK
HEX

CMYK
HEX

CMYK
HEX

COLORS

BEETROOT

31/100/48/42

106/0/54

#6a0036

60%

40%

10%
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cold colors warm colors

The entire colour palette contains a variety of shades. They 
give the creative freedom for complex infographics and 
animations and support the possibility of personalisation.  
The colou shades are available as an .ase file and can be 
imported directly into the required programmes.

COLOR SHADES

COLOR PALETTE
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The three summarising themes that FEAST is about are FOOD, SUSTAINABILITY and HEALTH.
Icons have been created for these three topics in order to create an association between the project 
outout, and content produced and the reader. 

They should be used wherever it is possible to associate them with FEAST. The icons can be called 
up individually in the three color schemes available, scaled and used in the crop.

FOOD SUSTAINABILITY HEALTH

KEY TOPICS

COLOR 01 – BEETROOT

MAIN ICONS
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COLOR 02 – SEAWEED

COLOR 03 – WHITE

MAIN ICONS - VARIATIONS
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GRAPHIC ELEMENTS

The graphic elements can be used in 
any FEAST color, scaled in layout and 
reduced in transparency as needed. 
It is also possible to use them as a 
contour shape.

They can be used in print media, info-
graphics as well as in digital applica-
tions (website etc.).

concept
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WP1
Project Management & 
Ethics requirements

WP2
Mapping and monitoring 
dietary patterns

WP3
Mapping and Monitoring factors 
that shape food environments

WP4
Co-developed community-
based solutions

Icons for the work packages are used in presentations, posters and on the website.

WP ICONS

SEAWEED

Colored

Inverted/
White

original 
BEETROOT

WORKPACKAGE ICONS
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WP5
Co-developed tech-based 
solutions

WP6
Understanding and mea-
suring the impacts

WP7
Policy Dialogues to inform 
food system governance

WP8
Dissemination, Exploitation 
& Communication

SEAWEED

Colored

Inverted/
White

original 
BEETROOT
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The pattern reflects the systematic method of the core of FEAST. 

The colors from the FEAST color scheme and are slightly covered by a layer with 66% 
of BEETROOT (Effect: Multiplied). This reduces the richness of the coloring and gives it 
a depth and calmness to be used as a background.

FEAST SYTEM (PATTERN)

original

Layer
66% BEETROOT

BACKGROUND
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IN USE

The FEAST system will be used in parts as background for all communication media. 
(DIN normed backgrounds are available for use. A poster with an overview is in the 
Tools and Materials folder.)

As many documents will be produced during the project, different backgrounds are a 
good guideline and helpful to create a differentiation and still show the context visually.
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There is a selection of photos that can be used in the FEAST communication media. 
Continuous updates of these materials will released.

When selecting own images the following things should be considered.

The photo should be authentic and not too „over-perfect styled“. They should give the 
reader the impression of a real scenario in which one feels comfortable and invited. 

PHOTOS

Photos should transport following messages: SHARING / HEALTHY / FRESH FOOD

IMAGES

Share_01: Photo by Dan DeAlmeida on Unsplash Share_02: Photo by MOein NIroumand on Un-

splash

Share_03: Photo by Wasa Crispbread on Unsplash
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IMPORTANT: 
Use only photos with free licensing.
 
The image source should be known 
and documented.

Share_04: Photo by Elaine Casap on Unsplash Table_setting_01: Photo by Maddi Bazzocco on 

Unsplash

Meal_01: Photo by Monika Grabkowska on Unsplash Meal_02: Photo by Edgar Castrejon on Unsplash
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PRESENTATIONS – MICROSOFT POWERPOINT

The FEAST PowerPoint template contains a selection of 
mastersheet layouts.

TEMPLATES
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DOCUMENTS – MICROSOFT WORD

The Word template is used for the FEAST 
deliverables and documents. 

It contains the FEAST color range, typography and 
configured blocks for tables.
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DESIGN GRID

POSTER, ONEPAGER,  

A

A

3*A

4*A

12 columns with 
6mm spacing A

A

3*A

4*A

Space for 
highlighted 

content 
(Socials, 

Topics 
Icons)

Funding area Contact area
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One-pager - DIN A4

COMMUNICATION ITEMS

The FEAST one-pager is a poster that 
summarises the most important facts of 
the project. 
Due to its small format (DIN A4 & DIN A3)  
it is easy to produce and can be used with 
great flexibility even in confined spaces.

www.feast2030.eu

@feast2030
#feast2030

Coordinator:  University of Heidelberg
Contact Person:   Dr. Anant Jani
  anant.jani@uni-heidelberg.de

Funded by the European Union. Views and opinions expressed are 
however those of the author(s) only and do not necessarily reflect 
those of the European Union. Neither the European Union nor the 
granting authority can be held responsible for them.  

UK participant in FEAST (Good Food Oxfordshire) is supported by 
Innovate UK grant number 10041509 and the Swiss participant 
in FEAST (FiBL) is supported by the Swiss State Secretariat for 
Education, Research and Innovation (SERI) under contract number 
22.00156.

Coordinator:        University of Heidelberg
Contact Person:   Dr Anant Jani
anant.jani@uni-heidelberg.de

15 
35 
12 
5 

Countries
Partners
Living Labs
Years

Food systems that support 
transitions to healthy and 
sustainable diets

Dietary impacts on health

Environmental impacts of dietary choices

Business/industry impacts of dietary choices

What is FEAST?
The FEAST project aims to catalyze the transition to a 
healthy and sustainable food system across Europe. 
Our multi-disciplinary consortium focuses on the 
intersection of health and food, addressing several 
impact areas, including:

FEAST Objectives & Activities
During the lifespan of the project, together with our Li-
ving Labs spanning both urban and rural areas, FEAST 
aims to:

Identify, understand and measure barriers & fa-
cilitators that influence dietary behavior of diffe-
rent groups across Europe (especially vulnerable 
groups)

Co-create innovative tools and strategies with 
key stakeholders to enable consumers to make 
informed food choices

Empower individuals to lead healthier lives 
using evidence-based strategies & tools

Boost the adoption of food & health policy  
interventions to drive the food systems transi-
tion

FEAST Facts

Coordinator: University of Heidelberg
Contact Person: Dr Anant Jani
  anant.jani@uni-heidelberg.de

www.feast2030.eu

@feast2030
#feast2030

Funded by the European Union. Views and opinions expressed are 
however those of the author(s) only and do not necessarily reflect 
those of the European Union. Neither the European Union nor the 
granting authority can be held responsible for them.  

UK participant in FEAST (Good Food Oxfordshire) is supported by 
Innovate UK grant number 10041509 and the Swiss participant 
in FEAST (FiBL) is supported by the Swiss State Secretariat for 
Education, Research and Innovation (SERI) under contract number 
22.00156.

1515 
35 35 
1212 
55 

COUNTRIES

PARTNERS

LIVING LABS

YEARS

Food systems that support 
transitions to healthy and 
sustainable diets

What is FEAST?
The FEAST project aims to catalyze the transition 
to a healthy and sustainable food system across 
Europe. 
Our multi-disciplinary consortium focuses on the 
intersection of health and food, addressing several 
impact areas, including:

Dietary impacts on health

Environmental impacts of dietary choices

Business/industry impacts of dietary choices

FEAST Objectives & Activities
During the lifespan of the project, together with our 
Living Labs spanning both urban and rural areas, 
FEAST aims to:

Identify, understand and measure barriers &  
facilitators that influence dietary behavior of  
different groups across Europe (especially  
vulnerable groups)

Co-create innovative tools and strategies with 
key stakeholders to enable consumers to make 

Empower individuals to lead healthier  
lives using evidence-based strategies & 
tools

Boost the adoption of food & health 
policy interventions to drive the food 
systems transition

dark light
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ROLL-UP

Institute for Sustainable Prosperity

www.feast2030.eu

 

 
 

15  countries
35  partners
13  living labs

Food systems that support 
transitions to healthy and 
sustainable diets

Institute for Sustainable Prosperity

www.feast2030.eu

Food systems 
that support 
transitions to 
healthy and 
sustainable diets

EVENT COMMUNICATION

A communication package has been provided for 
events. This consists of a set of roll up banners, 
name badges and event posters.

COMMUNICATION ITEMS
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Kickoff 2022

09.30    Registration & tea/coffee
10.00    Welcomes and background on Heidelberg
10.30    First interactive exercise
11.15 WP2 – Mapping & monitoring dietary patterns 
12.00   Lunch
13.00 WP1 –  Project management
13.45 WP3 – Mapping and Monitoring factors that  
 shape food environments 
14.30   Tea, coffee and networking
15.00 WP4 – Co-developed community-based solutions
15:45   Second interactive exercise
16.30   Off-time
18.00   Tour of Heidelberg

08.00  WP5 Breakout session for WP5 task leads 
09.00 WP5 – Co-developed tech-based solutions 
09.45   Ethics & Data Management 
10.15   Either EAT-Lancet 2.0 Consultation
11.15   Interactive exercise
12.00   Lunch
13.00 WP6 – Understanding and measuring the impacts 
13.45 WP7 – Policy dialogues to inform food system  
 governance
14.30   Tea, coffee and networking
15.00 WP8 – Dissemination, Exploitation and Communication
15.45   AOB and next steps 
16.30   WP6 Breakout session for WP6 leads

DAY 2

DAY 1

EVENT BADGE 

back

There is space on the back for 
content to be shared (agenda, ...). Production suggestions:

Size:		  105 mm x 148 mm (w x h) 
Paper:		  min. 200g/qm paper
Ribbon:	 unbleached cotton ribbon

Sustainability should run through the entire project. To this end, we 
offer alternatives to be used for single-use products. In this way, we 
want to avoid unnecessary plastic and costly unnecessary production. 

The creativity to rethink the existing should be encouraged here in 
the FEAST consortium and beyond.

front
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Funded by the European Union. Views and opinions expressed are however those 
of the author(s) only and do not necessarily reflect those of the European Union. 
Neither the European Union nor the granting authority can be held responsible for 
them. Project No 101060536.

This work was supported by Innovate UK [grant number 10041509] and the Swiss 
State Secretariat for Education, Research and Innovation (SERI) under contract 
number 22.00156. Start Date 01/07/2022, End Date 30/06/2027
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www.feast2030.eu

@feast2030
#feast2030

WIN-WIN-WIN-WIN

„FEAST aims to catalyse Europe’s just transition to 
a ‘Win-Win-Win-Win‘ food system that sees major 
gains for people, the planet, and the public and 
private sectors.“ 

The core message of FEAST is implemented as a 
clear typographic design that can be adopted in 
different environments/channels (social media, 
online, print, etc.) and through simplicity always 
sets the focus clearly without distraction.

MESSAGE CAMPAIGNS
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www.feast2030.eu Funded by the European Union. Views and opinions expressed are  
however those of the author(s) only and do not necessarily reflect those of the  
European Union. Neither the European Union nor the granting  
authority can be held responsible for them. UK participant in FEAST (Good 
Food Oxfordshire) is supported by Innovate UK grant number 10041509 
and the Swiss participant in FEAST (FiBL) is supported by the Swiss State  
Secretariat for Education, Research and Innovation (SERI) under contract 
number 22.00156.
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